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Analysis B

MENA multichannel TV growth set to
continue, but pay TV will remain muted

The Middle East and North Africa region (MENA) is expected to add 14 million TV house-
holds by 2014, taking the total to 9o million, according to new forecasts from Informa
Telecoms and Media. Sub-Saharan Africa had another 33.4 million TV households at end-
2008, which will rise to 40.6 million by end-2014.

Of the 61.7 million TV homes within the 16 MENA forecast countries, 39.2 million have a mul-
tichannel TV service (see fig. 1). The Middle East and North Africa TV 6th edition report clari-
fies that these figures are gross as they include secondary sets. Quite a few homes in the
region have a dish and take cable or IPTV, particularly in the Gulf States. Therefore, multi-
channel TV penetration will exceed 100% in nearly half of the region’s TV households by
2014.

Fig. 1: Middle East and North Africa multichannel TV household forecasts (0oos)

2002 2005 2008 20m 2014
Turkey 2,506 6,426 9,744 12,444 14,818
Egypt 5377 6,323 7,826 9,384 1,025
Algeria 3,926 4,568 5,297 5,685 6,201
Saudi Arabia 3,003 3,545 3,988 4,594 5,302
Morocco 1,895 2,258 2,940 3,508 3,937
Syria 1,795 2,049 2,266 2,537 2,853
Israel 1,479 1,648 1,768 1,918 1,986
Tunisia 1,133 1,349 1,668 1,827 1,965
Jordan 619 723 833 954 1,083
UAE 363 561 780 909 995
Lebanon 704 794 838 883 94
Kuwait 446 529 609 708 816
Oman 132 159 192 232 295
Cyprus 90 108 206 265 292
Bahrain 97 10 120 14 164
Qatar 88 94 106 130 145
Total MENA 23,653 31,243 39,181 46,119 52,817
Note: Includes secondary sets and both free and pay TV signals

Source: Informa Telecoms & Media

Free-to-air (FTA) satellite accounted for more than 80% of the multichannel households
—or 32.2 million - by end-2008. However, there are too many FTA satellite channels for the
limited advertising budgets available. Some channels have invested heavily in premium
content, so they are struggling to recover their outlay.

Many FTA satellite channels are simply re-broadcasts of terrestrial transmissions, and
thus operate mainly for reasons of prestige and profile-raising rather than commercial
ones. Those without major backers may have to convert to paid-for channels to survive. By
end-2014 there are forecast to be 52.8 million multichannel homes, representing a 73%
household penetration rate.

Satellite dishes are prohibited in some countries, though most of these bans are not
usually enforced. Moves to outlaw them are driven by the respective governments’ fears
over the impact of Western content on the population, thus generating their desire to
retain control of their country’s media. Most free-to-air satellite channels are careful not to
break too many taboos — for fear of generating unwanted scrutiny that could see satellite
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bans implemented or those bans already in place being strictly enforced.

Local channels are often state-controlled and are typically mouthpieces for the govern-
ment, and thus have few viewers. Where private franchises have been granted, these have
usually been given to companies with strong government links, meaning even commer-
cial TV does not guarantee diversity. A truly independent commercial sector will be of
great benefit, but still seems some way off in many countries, and the strength of the pan-
regional FTA satellite sector means it may never take off to any great extent.

MENA benefits from several positive factors, such as the common language and tradi-
tion for much of the region and a culture that encourage high rates of TV consumption.
Macroeconomic factors are generally positive too. An expanding and young population is
creating a media-positive environment.

While Egypt and Saudi Arabia are evolving into significant TV markets, less positive for
the MENA region is that the most developed and largest TV nations — Israel and Turkey
respectively — are detached from the rest of the region. The Turkish TV sector has more in
common with Greece and Italy than its Muslim neighbors. Israel operates in political iso-
lation from most of the rest of the region and looks towards Europe for its models. Another
difficulty arises from a dearth of domestic commercial channels to provide significant
competition to the lackluster state-owned broadcasters.

Added to this is the economic disparity, across most of the region, between a relatively
wealthy minority and the rest of the population. For those people living in poverty, spend-
ing on media can be a low priority. As a consequence operators can often only target a rel-
atively small proportion of wealthy locals, while also catering for sizeable expatriate com-
munities. Socio-economic growth is starting to tackle this, but it will remain a significant
factor during the forecast period.

Pay TV

About 4.1 million homes paid for DTH signals at end-2008, or 11% of multichannel homes
and 7% of the region’s TV households. By 2014, the pay DTH total is forecast to be 6.3
million —12% of multichannel homes and 9% of TV households.

Cable and IPTV are minor platforms, although IPTV, in particular, is making some
progress, albeit on a limited scale. There were 2.6 million cable TV subscribers at end-2008,
most of them in Turkey or Israel. This number is expected to rise to 3.1 million by 2014,
although the TV household penetration rate will remain unchanged at about 4%.

There were 169,000 IPTV homes at end-2008, equating to a TV household penetration
rate of 0.3%. Subscriber numbers are forecast to undergo an almost ten-fold increase in the
forecast period, to reach 1.6 million by 2014 - giving a 2.1% penetration rate.

Despite the anticipated growth, broadband penetration remains low. IPTV is therefore
restricted from even greater progress, both by this lack of broadband penetration and also
by the fact that where broadband is in place it is not always suitably robust to facilitate
IPTV provision.

Cyprus-based MiVision became the region’s first IPTV service when it launched in 2004.
Maroc Telecom followed in 2006, the same year that PrimeTel launched a second Cypriot
IPTV service. Since then Qatar (Mozaic TV+), the UAE (Du), Algeria (Eepad) and Bahrain
(Nuetel) have followed, while Orange also has nascent services in both Jordan and the
Lebanon.

Another challenge is that there is little legitimate platform competition within coun-
tries. Although most countries allow the DTH platforms to operate, few countries have sig-
nificant competition between cable or IPTV platforms.

There were 6.9 million MENA pay TV households - giving a pay TV penetration rate of
11% of households — at end-2008 (see fig. 2). Turkey and Israel account for 4.8 million of
these homes, or 69% of the total.

By 2014 the regional total is forecast to increase to 11 million pay TV homes, giving a 15%
pay TV penetration rate. Much of the growth will come from Israel and Turkey, which will
together account for 7 million pay homes at end-2014. This represents 64% of the total,
indicating their combined dominance is falling as other markets start to thrive.

Turkish service Digiturk is the region’s largest pay TV operator, with 2 million pay TV
subscribers at end-2008 (see fig. 3). This is forecast to reach 2.5 million by end-2014, against
toughening competition from other players. Outside Turkey and Israel, the regional DTH
services of ART, Showtime and Orbit are dominant, with only the UAE’s E-Vision offering a
similar scale of subscribers.

© 2009 Informa UK Ltd. All rights reserved. 5
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Fig. 2: Middle East and North Africa pay TV household forecasts, 2008-2014

2008 2008 2009 2009 2014 2014
(ooo0s) (%) (o00s) (%) (o00s) (%)
Algeria 88 2 104 2 281 5
Bahrain 40 33 43 35 70 50
Cyprus m 42 138 51 189 65
Egypt 747 4 839 4 1,290 6
Israel 1,478 74 1,51 74 1,638 73
Jordan 38 4 43 4 121 9
Kuwait 134 22 143 23 205 27
Lebanon 19 2 21 2 46 4
Morocco 32 1% 39 1 18 2
Oman 23 6 25 6 58 n
Qatar 51 42 59 48 84 63
Saudi Arabia 352 8 388 9 775 15
Syria 2 o 2 o 2 o
Tunisia 24 1 25 1 74 4
Turkey 3,300 19 3,587 20 5,376 26
UAE 506 67 551 72 698 84
Total MENA 6,945 il 7,519 12 11,025 15
Note: All figures refer to year-end.
Source: Informa Telecoms & Media

Fig. 3: Top 20 MENA pay TV operator forecasts by subscribers (coos)

Country Platform Company 2008 20m 2014
Turkey DTH Digiturk 1,971 2,379 2,512
Israel Cable/MMDS HOT 918 947 967
Pan-Regional DTH ART 894 1,136 1,391
Israel DTH YES 560 567 486
Pan-Regional DTH Showtime 406 500 604
UAE Cable/MMDS E-Vision 340 386 416
Pan-Regional DTH Orbit 213 247 268
UAE IPTV Du 81 94 99
Kuwait Cable/MMDS KCv 54 62 71
Cyprus IPTV MiVision 38 53 57
Cyprus Cable/MMDS Cablenet 35 55 70
Egypt Cable/MMDS CNE 27 35 45
Cyprus IPTV Prime TV 22 36 36
Lebanon Cable/MMDS Cablevision 10 14 28
Morocco IPTV Maroc Telecom 10 35 87
Algeria IPTV Eepad 10 30 62
Qatar IPTV Qtel 8 26 28
Jordan Cable/MMDS JCS 7 22 73
Qatar Cable/MMDS Qv 6 3 2
Bahrain Cable/MMDS BRTC 4 4 5
Note: All figures refer to year-end.
Source: Informa Telecoms & Media

tvinternational@informa.com
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Czech digital conversion accelerates as
competition intensifies and as DTT
reaches its potential

+ Cable MSO and pay TV market leader UPC Czech Republic is rapidly converting its sub-
scriber base to digital

+ The IPTV market continues to grow steadily, although the number of operators fell to
four following Volny’s closure in February 2009

+ The dynamics of the DTH market changed significantly following the launch of two
players. SkyLink (formerly CS Link) is now the leading operator and Digi TV has over-
taken former dominant platform UPC Direct

+ DTT uptake has improved significantly since the top commercial broadcasters TV Nova
and TV Prima approved the government’s plan in August 2008 for analog switch-off

The Czech Republic remains one of Eastern Europe’s most dynamic TV markets. By April
2009, half of the 5 million TV households took digital services, according to STEM/MARK for
Mediaresearch. Given the low number of TV homes and the high number of operators, con-
solidation is likely. Pay TV penetration stood at around 34% at end-2008 (see fig. 1).

Fig. 1: Split of TV households by platform in the Czech Republic, 2002-2008

2002 2003 2004 2005 2006 2007 2008
Homes (000s)
Television households 4,682 4,733 4,785 4,837 4,888 4,940 4,993
Analog terrestrial-only 3,633 3,640 3,652 3,657 3,405 2,663 1,685
Analog satellite o o o o o o o
Analog cable 980 982 985 977 942 854 687
Digital cable o o o o 27 124 267
IPTV o o o o 16 93 173
Pay digital satellite 52 77 90 13 231 306 552
Free digital satellite 17 35 58 86 185 578 1,008
Digital terrestrial o o) o 4 82 321 622
(%)
Analog terrestrial-only 78 77 76 76 70 54 34
Analog satellite o o o o o o o
Analog cable 21 21 21 20 19 17 14
Digital cable o o o o 1 3 5
IPTV o o o o o 2 3
Pay digital satellite 1 2 2 2 5 6 n
Free digital satellite o 1 1 2 4 12 20
Digital terrestrial o o o o 2 6 12

Source: Informa Telecoms & Media

Cable market leader UPC fully merged operations with second-placed Karneval in
September 2007 (see fig. 2). UPC acquired another operator, Forcom Net, in May 2008. Smaller
cable operators are also merging. Even more consolidation is likely as cable operators look for
investment to offer double- and triple-play services to stave off the threat from telcos.

UPC'’s digital subs base now outnumbers its analog customers. However, most are analog
customers switching to digital, rather than new pay TV subs or subscribers switching from
rival platforms.

Cable’s focus on digital comes in response to the threat from IPTV. Four IPTV operators now

© 2009 Informa UK Ltd. All rights reserved. 7
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Fig. 2: Multichannel TV market growth in the Czech Republic, 2002-2008 and 1009 (0oos)

Operators Platform 2002 2003 2004 2005 2006 2007 2008 1009
UPC (Czech Republic)  Pay cable 295 300 296 298 557 570 559 552
SkyLink Pay satellite o) o o o) o 31 400 478
RCS Czech Republic Pay satellite o) o o o 87 217 275 285
UPC (Czech Republic)  Pay satellite o 77 90 13 135 129 122 17
Telefonica 02 IPTV o o o) o 16 73 115 128
Fcatv Pay cable o) o o Al 42 44 45 45
Self Servis Pay cable o) o o o o 30 30 30
Nej TV Pay cable o o o o o o 28 28
Karneval Pay cable o) 270 275 252 o o [} [}
Source: Informa Telecoms & Media

battle for market share, following the closure of Volny in February 2009. Leading provider
Telefonica’s O2 TV had 127,800 subscribers by end-March 2009. It wants to become the
country’s leading digital pay TV operator within “the next few years”.

UPC Direct moved from being the largest DTH operator to the smallest in just over a year.
SkyLink (formerly CS Link) and Digi TV quickly surpassed UPC’s subs numbers by offering
cheaper alternatives. Digi TV’s basic package costs less than half the equivalent from UPC Direct.

SkyLink has a highly successful prepaid strategy, with the operator attracting 478,000 active
smartcard customers by March 2009. This places it comfortably ahead of its rivals, although it
is not clear how many of these customers should be classified as pay TV subscribers.

With two-thirds of TV households yet to take pay TV, DTT prospects are good. The service
launched in 2005, but is only now taking off. According to Mediaresearch, one in five homes had
DTT by May 2009. This proportion rose to one in two homes in Prague, according to the Czech
National Coordination Group for Digital Broadcasting.

Commercial broadcasters TV Nova and TV Prima challenged the decision not to grant them
DTT licenses, resulting in all the DTT licenses being revoked in 2006 and reissued in 2008. A
major hurdle was cleared in August 2008 when TV Nova and TV Prima approved the govern-
ment’s plan for analog switch-off, which is scheduled for November 2011.

Cable

UPC Czech Republic accounts for more than half the Czech cable subscribers. It acquired
Karneval, the second largest MSO, in late 2006, with integration completed by September
2007. The Office for the Protection of Competition (UOHS) approved the deal as it would
offset the dominance of Telefonica Oz in the telephony and broadband sectors.

Another likely deciding factor for the UOHS approval was the stagnation in cable sub-
scriber numbers. Both UPC and Karneval had experienced little subscriber movement for two
years. The expanded operator is focusing on digital services to grow its base.

Following this merger, several smaller operators teamed up to compete more effectively.In
June 2008, BKS Capital Partners announced the merger of its six operators — Telto, HBTV,
Amos, Sater, RTV-5 and KTVM - into a single operator called Nej-TV. K+K Cable was added in
March 2009. The newly-created platform had 28,000 subscribers by end-2008, and BKS is
expecting 100,000 by end-2009.

In July 2008, Parabola revealed that the 27 companies that make up the Association of
Cable and Telecommunication Operators (APKT) were also teaming up. They combined their
resources to increase their transmission capacity, delivering services under the CD
Telematika (CD-T) brand.

UPC'’s Czech operations are located in more than 9o cities and towns. Post-merger subscriber
growth has been stagnant; the operator ended March 2009 with 552,200 cable subscribers,
compared with 556,800 at end-2006. However, digital penetration stood at 61% at end-March
2009, up from 28% a year earlier, with digital subs increasing to 334,600 (see fig. 3).

UPC digital subscribers have access to up to 87 channels, which is set to rise to 100 by end-
2009. Both digital and analog subscribers take one of two core packages: basic, which provides
access to up to either 64 channels (digital) or 44 channels (analog), or lower-priced Lifeline.

In February 2008, UPC introduced both HDTV channels and a 160GB DVR. The HD offer
launched with National Geographic HD and Voom HD, with the additions of HBO HD,

© 2009 Informa UK Ltd. All rights reserved. 8
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Fig. 3: UPC Czech Republic additional details, 2005-2008 and 1009

(000s) 2005 2006 2007 2008 1009
Digital cable subs o 27 124 294 335
Analog cable subs 208 530 446 265 217
Broadband subs 76 186 249 312 328
Telephony subs o) 25 83 127 136
RGUs 486 903 1,032 1,120 1,133
Customer relationships 431 745 776 790 787
Revenues (USS mil.) 101.4 137.9 226.8 284.3 -
Source: Liberty Global

FilmBox HD, Eurosport HD and TV Barrandov HD taking the total to six HD channels by mid-
2009. UPC was preparing to launch on-demand services in 2009.

UPC has also improved its broadband offering, supplying speeds of up to 30Mbps since
March 2009. Bandwidth of at least 860MHz was available to 92% of cable video subs at this
time. At end-2008, 26% of total subs were taking double-play services and 8% were taking
triple-play. By March 2009, UPC had 328,000 broadband subs and 136,000 telephony ones.

UPC CR generated revenues of US$284 million in 2008, up 25% from US$227 million in 2007.
Tough trading across the region in 1009 saw revenues fall by 16.3% year-on-year to US$58.7
million.

IPTV

IPTV growth potential is boosted by high broadband uptake. Subscriptions stood at 1.95
million at end-March 2009, up 16.2% from 1.68 million a year earlier. Fixed wireless accounts
for 39% of connections followed by DSL on 37% and cable on 20%.

Incumbent Telefonica O2 had 661,700 broadband subs by end-March 2009, accounting for
84% of the DSL market. It is targeting 1 million DSL subscribers by 2013. Connection speeds of
8Mbps and 16Mbps were introduced in September 2008.

Formerly called Cesky Telecom, the government sold a 51.1% stake in the company to
Telefonica for CZK82.6 billion (US$4.4 billion) in 2005. Telefonica now controls a 69.4% stake,
with the rest floated.

Telefonica’s Imagenio IPTV service launched commercially in September 2006 under the
brand name O2 TV. It ended March 2009 with 127,800 IPTV subs, up 47% from 87,200 a year
earlier. The operator had targeted 140,000 subs by end-2008. Nonetheless, it remains one of
the most successful IPTV platforms in the region.

Bundling was a major factor in the fairly quick uptake of O2 TV. Telefonica expanded its
multi-play offerings in May 2009 by making TV, broadband, fixed-line and mobile available
in any combination, as well as standalone products.

Telefonica’s Czech operations generated revenues of CZK64.5 billion (€2.42 billion) in 2008,
up 2.9% year-on-year. Operating income before depreciation and amortization (OIBDA)
increased by 1% to CZK28.3 billion. For 1009, revenues decreased by 1.6% to CZK15.1 billion and
OIBDA declined by the same margin to CZK6.6 billion.

Telefonica wants to become the Czech Republic’s leading digital pay TV provider over the
next “few years”. Through its multi-play offers, it expects to attract many of the two-thirds of
TV homes that are yet to subscribe to pay TV. Its bundling strategy will first target its 1.9
million fixed-line subscribers and its 5.4 million mobile customers.

Telefonica acknowledges that cable companies offer lower-priced packages than IPTV.
However, its intention is to target higher-end customers, who are willing to pay a premium
for a more complete service.

O2 TV offers up to 8o channels, with premium offerings provided by HBO and Cinemax. It
also provides a VOD service called Videotéka, which is supplied by several Hollywood majors.
In early 2007, O2 secured a deal with Sony Pictures, giving it access to a 400-movie library.
The operator agreed deals with Warner Bros. and Disney in 3Q07. It offers about 40 Disney
films each year.

It launched the O2 TV Archiv catch-up service in September 2007, offering content from
terrestrial channels CT1, CT2, TV Nova and TV Prima for up to seven days after the first broad-
cast. In July 2007, O2 launched the country’s first HD service, providing test simulcasts of CT1

© 2009 Informa UK Ltd. All rights reserved. 9
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and TV Nova in HD.

Mattes AD launched its IPTV platform in January 2007. The operator provides triple-play
services under the 8o2.cz brand, which are available in the east. 802.tv offers six HD channels,
includes Eurosport HD, Discovery HD and History HD, as part of its core package. In April
2009, HBO HD was added to the HBO premium offering. In addition, 8o2.tv includes local
film channel TV Barrandov in HD in its basic package. Sony Pictures TV International’s
Filmbox HD is also available, as part of an additional movie package, and Nova HD is includ-
ed with all channel packages.

Prozeta Broadcasters launched an IPTV offering in May 2007. Its Quickmedia service is
backed by several investors, including fiber-optic specialists Sloane Property Park and
Net4Net. These partnerships give Prozeta 700,000 broadband subs, of which 570,000 have
access to Quickmedia.

Smart Comp added pay TV provision to its Netbox multi-service network in October 2007.
The company has over 100,000 RGUs in Prague and Brno and is extending its coverage. The
Netbox platform offers go channels and VOD and a DVR service. Smart Comp also began
testing HD services in August 2008, carrying Eurosport HD'’s coverage of the Olympics.

In February 2009, Telekom Austria CR announced the closure of its Volny IPTV platform.
Little explanation was provided and no official subscriber data was ever released. Reports
suggest that take-up was in the hundreds rather than thousands. The service had been avail-
able since August 2007, delivered via Telefonica’s unbundled network.

Satellite

UPC Direct was the first pay DTH operator to market, launching in 2000. In September 2006,
the Romanian operator Digi TV won a DTH license from the Czech Radio and TV Council
(RRTV). A third license went to CS Link — which now delivers services under the SkyLink
banner - in late 2006.

Market dynamics changed quickly as a result, and UPC Direct is now third-placed. Intense
competition has hurt UPC Direct’s subscriber numbers. From a peak of 134,500 at end-2006,
the operator ended March 2009 with 116,500 satellite customers.

SkyLink’s prepaid DTH service had more than 400,000 active smartcards at end-2008,
although not all are classed as pay TV subscribers. Prepaid is attractive to subscribers who
may wish to occasionally view paid content, but don't want to be locked into a lengthy sub-
scription contract.

SkyLink is backed by GES Media Asset, which also operates a DTH service in Slovakia. The
two platforms were consolidated in October 2008 and now deliver many of the same pack-
ages under the same brand name. SkyLink offers up to 41 channels, including all the major
free-to-air channels and premium services from HBO.

SkyLink began trialing Nova HD in 2007. The channel commenced regular transmissions in
October 2008. At the same time, a core HD package was introduced, which now consists of
five channels - including Discovery HD, History HD and FilmBox HD — and costs CZK321
(€12.10) per month.

Digi TV had 285,000 subscribers at end-March 2009, up from a reported 217,000 at end-
2007. The service is operated by Digi Czech Republic, a subsidiary of Romania Cable Systems
& Romania Data Systems.

Digi TV offers 46 channels for CZK260 per month, with the HBO and Cinemax premium
packages available together for an additional CZK240 per month. This means that sub-
scribers can access the full Digi TV offer for CZKsoo. In comparison, UPC’s lowest priced
package costs CZK689 per month, with the addition of HBO and Cinemax taking the total
monthly charge to CZK1,188.

DTT
DTT is finally taking off. After years of false starts and lengthy court battles between broadcast-
ers and the government, a major hurdle was cleared in August 2008 when key commercial
broadcasters TV Nova and TV Prima approved the government’s plan for analog switch-off.
Analog switch-off is set for November 2011, delayed in April 2008 from the original target
date of October 2010 by Cesky Telekomunikacni Urad (CTU). Analog terrestrial licenses are
valid until 2016/2017, but, in exchange for complying with the switchover deadline, broad-
casters will receive DTT licenses in compensation.
Improved DTT uptake suggests that the switchover target date is achievable. According to
Mediaresearch, DTT settops were in one in five TV homes — around 1 million — by May 2009.

© 2009 Informa UK Ltd. All rights reserved. 10
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In Prague, which switched-off analog signals in April 2009, one in two homes were taking
DTIT by May 2009, according to the Czech National Coordination Group for Digital
Broadcasting. Depending on the region, 25-54 channels are available.

DTT launched in 2005. There are four multiplex operators: public broadcaster Ceska
Televize, Ceske Radiokomunikace (CRa), Prima-controlled Czech Digital Group (CDG) and
Telefonica O2. Telefonica’s multiplex is in the test phase and will not launch official services
until 2012, after analog switch-off. Once all four multiplexes are operational, they are expect-
ed to deliver a total of 16-20 channels.

Six channels won licenses in 2005, but these notably excluded TV Nova and TV Prima as the
government aimed to increase competition by awarding licenses to non-established broad-
casters. Legal challenges from the leading commercial broadcasters led to all the licenses
being revoked in 2006 and reissued as part of the “digi amendment” — a change to several
media laws —in early 2008.

TV Nova and TV Prima were thereby permitted to rollout DTT services. However, the delays
have thrown into doubt the future of some of the six channels initially awarded licenses.
Regional Television Agency has hinted at a mid-2009 launch, while TV Phoda and Febio TV
each said that they may launch their respective services in early 2010. News channel Czech
Z1 began broadcasts in June 2008, and general entertainment channel TV Barrandov
launched in January 2009. Music channel Ocko is in the process of applying for a “compensa-
tory” DTT license, as it was not reissued with its license following the digi amendment.

TV Nova and Prima TV both launched their respective new digital-only channels in 1Hog.
Movie channel Nova Cinema launched in January and general entertainment Prima Cool fol-
lowed in April.

tvinternational@informa.com

© 2009 Informa UK Ltd. All rights reserved. n
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Data B

Bulgaria TV factsheet

Multichannel-TV market: Split of TV households by platform

2002 2003 2004 2005 2006 2007 2008
Homes (000s)
Television Households 3,082 3,093 3,103 3,114 3,122 3,130 3,138
Analog terrestrial 2,107 1,986 1,867 1,744 1,555 1,360 1,272
Analog satellite o o o o o o o
Analog cable 924 999 1,055 1,113 1,193 1,279 1,269
Digital cable o 4 5 7 10 19 46
IPTV (¢} o o o 5 1 19
Pay digital satellite o 3 8 10 60 130 169
Free digital satellite 50 101 168 240 300 330 363
Primary digital terrestrial o o o o o o o
(%)
Analog terrestrial 68 64 60 56 50 43 4
Analog satellite o o o o o o o
Analog cable 30 32 34 36 38 4 40
Digital cable o o o o o 1 1
IPTV o o o o o o 1
Pay digital satellite o o o o 2 4 5
Free digital satellite 2 3 5 8 10 il 12
Primary digital terrestrial o o o o o o o
Source: Informa Telecoms & Media

Multichannel-TV market: Subscribers by operator (0o0os)

Platform 2002 2003 2004 2005 2006 2007 2008

Bulsatcom DTH - - - 22 49 157 204
Unspecified operator(s) ~ Cable TV - - 643 1,117 1,200 1,298 1,375
Unspecified operator(s)  DTH - - 160 133 102 213 286
Others 975 1,106 433 98 217 102 1
Total 975 1,106 1,236 1,370 1,568 1,770 1,866
Annual growth (%) - 13.5 1.7 10.8 14.4 12.9 5.4
Source: Informa Telecoms & Media

Platform 2002 2003 2004 2005 2006 2007 2008

Bulsatcom DTH o o) o 2 3 9 n

Total o o o 2 3 9 1
Source: Informa Telecoms & Media

Multichannel-TV market: Ownership structures for the main operators (%)

Operator Owners
CableTEL Ramford Alliance
Eurocom FN Cable Cooperatief (Warburg Pincus)
ITV Partner Interactive Technologies (Eurocom)
Vestitel Overgas
Source: Informa Telecoms & Media

© 2009 Informa UK Ltd. All rights reserved. 12
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Multichannel-TV market: Broadband subscribers

2004 2005 2006 2007 2008
Airbites FTTx - - - 10,500 6,400
BTC xDSL 6,000 40,000 92,800 163,900 260,400
Coolbox FTTX - - - - 600
Max Telecom Fixed wireless broadband - - - 1,000 5,000
Megalan FTTx - - - - 50,000
Networx FTTx - - - - 22,000
Nexcom Fixed wireless broadband - - o) 700 2,700
PowerNet FTTx - - - - 15,000
Speedy Net FTTx - - - 4,000 20,000
Unspecified Operator(s) ~ Cable modem - 39,400 67,400 91,700 103,000
Unspecified Operator(s)  Ethernet (inc UTP/FTP) - 83,500 116,800 160,100 186,700
Unspecified Operator(s)  Fixed wireless broadband - - - 100 2,300
Unspecified Operator(s) ~ FTTx - 83,500 116,800 147,200 75,400
Vestitel FTTx - - - 700 900
Total 6,000 246,400 393,800 579,900 750,400

Source: Informa Telecoms & Media

Multichannel-TV market: Digital terrestrial TV

Planned DTT switchover date 2012
Launch date Dec-09
Technology used DVB-T

Source: Informa Telecoms & Media

Viewing and programming: Share of all-day viewing by channel (%)

2007 2008 1008 1009
TV2 0.1 2.0 2.8 2.1
Ring TV 03 03 03 0.4
Kanal1 1.5 9.7 9.7 9.1
bTV 36.0 36.5 36.1 35.4
Nova TV 17.5 16.9 171 22.0
Diemas 5.8 7.8 5.3 4.9
Others 28.8 26.8 287 26.1
Note: Target group: 18-49

Source: CME

Viewing and programming: Share of primetime viewing by channel (%)

2007 2008 1008 1009
TV2 0.1 1.8 2.7 1.9
Ring TV 03 03 [eX 0.4
Kanal1 12.5 9.9 9.4 103
bTVv 39.0 41.2 423 40.8
Nova TV 23.4 20.8 20.6 24.7
Diemas 4.6 7.2 4.2 41
Others 20.1 18.8 207 17.8
Note: Target group: 18-49

Source: CME
© 2009 Informa UK Ltd. All rights reserved. 13
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Viewing and programming: Free-to-air program rights holders by channel

Title Studio, owner Free-to-air rights holder
24 Fox BTV

American Idol Endemol BTV

Big Brother Endemol Nova

Csl Alliance Atlantis Nova

Dancing with the Stars BBC BTV

Deal or No Deal Endemol Nova

Desperate Housewives Disney BTV

Grey's Anatomy Disney BTV

Heroes NBC Universal Nova

House Fox Nova

Lost Disney Nova

NCIS CBS Nova

Nip/Tuck Fox Nova

Prison Break Fox Nova

The Apprentice NBC Universal TV2

Ugly Betty Disney Nova

Who wants to be a millionaire? Celador Nova

Source: Informa Telecoms & Media

Viewing and programming: Ownership structures for the main channels (%)

Operator Owners
BTV News Corp.
BNT State
Nova TV/Diema Modern Times Group
TV2 CME (80%)
Source: Informa Telecoms & Media

Advertising: Share of TV advertising by channel in 2007 (%)

Others
23.0%

BTV
36.9%

BNT
14.0%

Nova TV
17.8%

Source: BTV

www.informatm.com © 2009 Informa UK Ltd. All rights reserved. 14
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2005 2006 2007 2008
Gross all ad spend (USS$ mil.) 746 896 1,027 1,119
Annual growth (%) 20.0 14.7 9.0
Gross total TV ad spend (US$ mil.) 398 473 547 597
Annual growth (%) 18.8 15.8 9.1
% of all ad spend 53.3 52.8 53.3 53.3
Net total TV ad spend (US$ mil.) 19 142 164 179
Gross multichannel TV ad spend (US$ mil.) 40 57 109 149
Annual growth (%) 42.5 93.0 36.4
% of all ad spend 5.3 6.3 10.7 13.3
% of total TV ad spend 10.0 12.0 20.0 25.0
Net multichannel TV ad spend (US$ mil.) 8 1 22 30
% of net total TV ad spend 6.7 8.0 133 16.7
Notes Total TV Multichannel TV
Discounts (%) 50 60
Agency commission (%) 10 10
Production costs (%) 10 10
Source: Informa Telecoms & Media

www.informatm.com © 2009 Informa UK Ltd. All rights reserved. 15
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Data B

Serbia TV factsheet

Multichannel-TV market: Split of TV households by platform

2002 2003 2004 2005 2006 2007 2008
Homes (000s)
Television households 2,416 2,428 2,440 2,452 2,464 2,477 2,487
Analog satellite and terrestrial 2,169 2,112 2,012 1,91 1,885 1,513 1,419
Analog cable 244 3N 420 531 535 759 828
Digital cable o o o o 7 15 28
IPTV o o o o o o 2
Pay digital satellite o) o o o) 25 170 238
Free digital satellite 2 4 7 10 13 20 29
(%)
Analog satellite and terrestrial 90 87 82 78 76 61 57
Analog cable 10 13 17 22 22 31 33
Digital cable o o o o o 1 2
IPTV o o o o o o o
Pay digital satellite o o o o 1 7 10
Free digital satellite o o o o 1 1 1
Source: Informa Telecoms & Media

Multichannel-TV market: Subscribers by operator (000s)

Platform 2007 2008
SBB Pay cable 426 482
PTT Pay cable 93 100
SBB Pay satellite 82 140
RCS/RDS Pay satellite 67 100
Telekom Srbija IPTV o 2
Unspecified operators 296 244
Total 964 1,068
Annual Growth 10.8%

Source: Informa Telecoms & Media

Multichannel-TV market: Share by major operator (%)

Platform 2007 2008
SBB Pay cable 44 45
PTT Pay cable 10 9
SBB Pay satellite 9 13
RCS/RDS Pay satellite 7 9
Telekom Srbija IPTV o o
Unspecified operators 31 23
Total 100 100

Source: Informa Telecoms & Media

Multichannel-TV market: Ownership structures for the main operators (%)

Operator Owners
Serbia Broadband Mid-Europa Partners (100%)
Digi TV RCS-RDS
Telekom Srbija Post office (80%); OTE (20%)
Source: Informa Telecoms & Media

www.informatm.com © 2009 Informa UK Ltd. All rights reserved. 16
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Multichannel-TV market: Broadband subscribers (000s)

2004 2005 2006 2007 2008
Telekom Srbija DSL - - 12 139 160
Other DSL DSL - - 26 61 100
Total DSL DSL - - 38 200 260
Total Cable Cable 8 24 55 88 128
Fixed wireless Fixed wireless 1 4 22 36 50
Total 9 28 120 324 438

Source: Informa Telecoms & Media

Multichannel-TV market: Digital terrestrial TV

Planned DTT switchover date April 4th 2012
Launch date Trials began in May 2005
Technology used DVB-T2 and MPEG-4.
Source: Informa Telecoms & Media

Multichannel-TV market: DTT multiplex population coverage

Multiplex Trial multiplex
Population coverage Signals received in Belgrade, Novi Sad and surrounding areas
Multiplex operator RTS
Channels available on multiplex RTS1, RTS2, RTS Digital & TV Avala
Source: Informa Telecoms & Media

Viewing and programming: Share of all-day viewing by channel (%)

2007 2008
RTS1 26.5 26.2
TV Pink 235 217
Bg2 93 87
Fox 4.2 6.4
RTS2 6.8 7.6
Others 5.8 6.0

Source: AGB Nielsen; all individuals

Viewing and programming: Top 10 programs in 2008

Rank Program Channel Viewers (0oos) Rating (%)
1 Series: Selo Gori A Baba Se Ceslja RTS1 3,191 371
2 Series: Moj Rodak Sa Sela RTS1 3,079 35.5
3 Eurovision Song Contest final RTS1 3,558 315
4 Presidential Debate RTS1 3,080 314
5 Series: Ranjeni Orao RTS1 2,703 28.2
6 Series: Bela Lada RTS1 2,610 26.7
7 Dnevnik 2 (19:30 News) RTS1 2,579 26.7
8 Narodno Veselje Pink 3,721 25.0
9 Kako Smo Cesljali Babu (The making of Selo Gori...) RTS1 2,461 24.8
10 Australian Open Final RTS2 3,045 23.7
Source: AGB Nielsen

© 2009 Informa UK Ltd. All rights reserved. 17



June 16, 2009

Issue 17.1

www.informatm.com

TV International

Viewing and programming: Free-to-air program rights holders by channel

Title Studio/owner Free-to-air rights
24 Fox Pink TV
Big Brother Endemol Pink TV
Csl CBS RTS
Deal or No Deal Endemol Bg2
Desperate Housewives ABC Pink TV
Grey's Anatomy ABC Bg2
Las Vegas NBC Pink TV
Lost ABC Pink TV/Fox
NCIS CBS Pink TV
Nip/Tuck Warner Bros. B92
Numbers CBS Bg2
Prison Break Fox RTS
Scrubs ABC Bg2
Six Feet Under HBO TV Pink
The Simpsons Fox Pink TV
Two & a half men CBS Pink TV
Who wants to be a millionaire? Bg2
Source: Informa Telecoms & Media

Viewing and programming: Ownership structures for the main channels (%)

Operator Owners

Avala Danko Dunic (46%); Zeljko Mitrovic (6%)

Pink TV Pink Media Group (Zeljko Mitrovic)

RTS State-owned

B92 B92 Trust, MDLF (49%), Dexy Co (10%), East Capital

Fox News Corp. (49%), Zoran Popovic/Branislav Bukvic (15%), Dragan Karanovic (21%), Branko Selic (15%)
Sources: Informa Telecoms & Media, local media

TV advertising: TV advertising expenditure

2005 2006 2007 2008
Gross total advertising (US$ mil.) 990 1,138 1,771 1,913
Annual growth (%) 15.0 55.6 8.0
Gross TV advertising (US$ mil.) 878 980 1,489 1,586
Annual growth (%) 1.6 52.0 6.5
TV Advertising as percent of total (%) 89 86 84 83%
Net TV advertising (US$ mil.) 24 269 410 436
Annual growth (%) 1.6 52.0 6.5
Net free-to-air TV advertising (US$ mil.) 205 216 348 377
Annual growth (%) 5.3 61.1 8.4
Net multichannel TV advertising (US$ mil.) 36 53 61 59
Annual growth (%) 47.4 15.1 -4.1
Notes Total TV Multichannel TV
Discounts (%) 50 60
Agency commission (%) 15 15
Production costs (%) 10 10
Source: Informa Telecoms & Media

© 2009 Informa UK Ltd. All rights reserved.
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Cable TV households by country, 4005-4008

Country Operator 4Q05 4006 4Q07 4008
Argentina CableVision 1,370,000 2,780,000 2,859,900 3,011,900
Australia Optus 140,000 143,000 151,000 160,000
Foxtel 557,700 595,100 627,500 651,000
Austria Kabelsignal 68,300 69,700 72,000 73,000
Salzburg 77,000 84,000 88,300 91,600
Liwest 104,500 108,900 114,700 126,600
UPC TeleKabel 499,000 504,900 550,200 555,000
Bahamas Cable Bahamas 70,300 73,800 75,200 75,200
Belarus Cosmos TV 66,600 78,200 91,500 100,000
MTIS = 397,100 500,000 540,000
Belgium Telenet 1,589,000 1,604,000 1,708,000 2,403,000
Brazil TVA 290,000 328,000 374,430 400,000
NET Servicos de Comunicacao 1,540,200 1,812,000 2,475,000 3,071,000
Canada Cogeco 832,336 849,417 857,220 866,000
Videotron 1,506,000 1,572,000 1,638,000 1,723,000
Shaw 2,172,000 2,213,000 2,234,980 2,257,000
Rogers Wireless 2,263,800 2,277,100 2,295,000 2,320,000
Chile VTR - UPC 751,200 803,500 852,600 878,000
Colombia Cable Union de Occidente - 153,750 188,810 199,890
UNE EPM Telecomunicaciones - 242,860 433,980 523,460
TelMex Hogar - 488,230 1,077,890 1,835,710
Croatia B-Net - - 92,000 95,500
Czech Republic UPC 298,300 556,800 570,000 559,200
Denmark Telia Stofa 375,000 382,500 384,600 387,800
TDC Solutions 1,007,400 1,033,200 1,061,400 1,080,400
Dominican Republic TRICOM - - 70,000 70,000
El Salvador Amnet El Salvador = - 170,000 184,200
Estonia STV 65,000 65,000 65,000 65,000
Starman 130,000 132,000 133,000 137,000
Finland Sonera 174,000 176,000 178,000 176,000
Finnet Group 442,700 459,200 206,200 208,200
Elisa 214,054 226,000 237,100 244,200
DNA Finland - - 258,000 263,000
HTV 293,000 305,100 319,000 323,000
France Numericable = 2,000,000 3,450,000 3,550,000
Germany NetCologne - 124,000 145,000 163,600
PrimaCom = - 446,000 438,000
Tele Columbus - 1,300,000 1,280,000 930,000
Kabel Baden-Wurttemberg 2,312,000 2,310,000 2,310,000 2,310,000
Unity Media 5,095,000 4,930,000 4,762,000 4,619,000
Kabel Deutschland 9,584,500 9,466,000 9,000,200 8,994,900
Hong Kong Hong Kong Cable TV 738,000 786,000 882,000 896,000
Hungary Tarr = 40,000 65,000 73,000
PR Telecom - - 65,000 85,000
www.informatm.com © 2009 Informa UK Ltd. All rights reserved. 19
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Cable TV households by country, 4005-4008 (cont.)

Country Operator 4Q05 4Q06 4Q07 4008
Hungary (cont.) DigiTV - 87,100 121,400 155,800
FiberNet 168,000 178,900 174,400 170,000
Matav 403,631 414,286 418,500 422,900
UPC 731,400 735,900 706,000 673,300
India WWIL 900,000 900,000 1,300,000 1,700,000
Hathway 3,550,000 3,850,000 4,020,000 4,130,000
INCablenet 5,230,000 5,302,000 5,800,000 6,600,000
Indonesia Kabelvision 135,120 130,300 140,000 120,000
Ireland UPC 321,500 278,800 585,000 537,000
Israel HOT Telecom 933,000 928,000 931,000 918,000
Japan J:COM Mobile 1,796,300 2,195,900 2,274,600 2,557,000
Korea Hanvit 1&B 367,000 369,000 372,000 405,000
HCN 1,143,000 1,080,000 1,194,000 1,193,000
C&M 1,878,000 1,882,000 2,010,000 2,171,000
CJ CableNet 1,513,000 1,597,000 2,526,000 2,529,000
Taekwang 3,027,000 2,625,000 2,728,000 2,834,000
Latvia 1zzi 74,100 82,600 86,900 89,200
Baltkom - 182,000 180,400 180,000
Lithuania Balticum 48,900 57,000 62,200 66,600
Vinita 50,200 54,700 60,300 71,300
Macedonia TeleKabel - - 80,000 117,000
Malta Melita Cable 103,980 98,230 98,050 98,500
Mexico CableVision 422,000 497,000 551,000 590,690
Cablemas 586,831 709,300 790,000 851,170
MegaCable 632,000 784,000 1,298,440 1,482,760
MVS Multivision 830,000 912,000 984,000 -
Moldova Sun Communications 54,300 66,500 79,000 108,200
Netherlands Cogas Kabel 75,800 76,600 76,100 75,500
CAIW 88,300 136,000 150,000 154,000
Delta 152,500 154,700 155,900 157,500
UpPC 2,235,600 2,197,000 2,152,100 2,044,400
Zesko = 3,387,000 3,277,000 3,249,000
Norway GET 334,300 369,500 364,400 379,600
Canal Digital 409,000 419,000 431,000 476,000
Paraguay Multicanal - 72,100 81,900 90,300
Peru Telefonica del Peru 462,200 536,170 561,320 572,690
Philippines Beyond Cable 500,000 502,000 505,000 508,000
Poland MTK S Tar 60,000 60,000 60,000 60,000
Stream Communications 60,000 58,900 60,700 81,900
Inea - - 115,000 126,000
Toya 150,000 150,000 150,000 160,000
Aster 364,000 368,000 370,000 384,000
Multimedia Polska 451,000 475,000 530,200 548,600
Vectra 620,000 630,000 653,000 711,000
upC 1,000,900 1,005,600 1,011,300 1,020,500
www.informatm.com © 2009 Informa UK Ltd. All rights reserved. 20
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Cable TV households by country, 4005-4008 (cont.)

Country Operator 4Q05 4Q06 4Q07 4008
Portugal Cabovisao 258,000 275,000 298,940 288,100
Zon Multimedia 1,140,760 1,088,760 1,114,060 1,079,460
Puerto Rico Liberty Global 55,600 108,300 85,200 84,000
Romania UPC 1,337,900 1,368,900 1,222,500 1,108,100
RCS 1,100,000 1,190,000 1,200,000 1,215,000
Russia Bashinformsyvaz - 52,200 58,500 65,000
Norilsk Telecom - 80,000 102,000 124,000
Eros TV = 199,900 226,700 252,000
VT 226,300 458,700 550,000 600,000
Multiregion 35,000 343,000 632,100 865,900
Er Telecom = 303,510 623,000 878,000
TKT - - 1,297,500 1,286,600
Comcor-TV 326,000 782,200 971,700 1,367,000
Stream TV - - 1,700,000 1,800,000
Mostelecom - 2,885,500 2,887,000 2,867,000
Serbia PTT = — 92,900 100,000
Singapore StarHub Cable Vision 448,000 487,000 504,000 524,000
Slovakia Satro - - 50,000 50,000
UPC 285,200 283,600 272,700 260,200
Slovenia UPC 108,300 113,200 154,800 161,200
Spain Euskaltel 231,800 260,800 285,000 335,000
ONO 858,000 924,000 960,000 1,039,000
Sweden Tele2 182,000 182,000 195,300 208,900
Canal Digital 235,000 246,000 242,000 235,000
Com hem 1,429,000 1,756,000 1,777,000 1,760,000
Switzerland WW?Z Telekom = 70,400 72,400 74,400
Naxoo - - 85,000 83,000
Cablecom 1,410,900 1,420,600 1,551,100 1,556,100
Thailand True 133,055 130,000 130,000 130,000
Trinidad And Tobago Flow Trinidad 112,900 115,800 123,900 131,900
Turkey Turksat 1,199,080 1,208,860 1,140,530 1,200,000
UAE Etisalat 225,000 263,000 280,000 340,000
UK Virgin Media - 3,353,900 3,478,100 3,621,000
Ukraine Volia = 500,000 500,000 1,500,000
Uruguay Multicanal - 79,200 80,500 88,400
us RCN 369,000 371,000 358,000 366,000
Insight Communications 1,281,600 1,322,800 1,357,600 736,000
Mediacom 1,423,000 1,380,000 1,324,000 1,318,000
Cablevision 3,026,994 3,127,000 3,123,000 3,108,000
Charter Communications 5,884,500 5,433,300 5,219,900 5,046,000
Cox Communications 6,300,432 5,430,000 5,344,800 5,164,000
Time Warner Cable 11,000,000 13,402,000 13,300,000 13,069,000
Comcast 24,049,000 24,161,000 24,063,000 24,182,000
Venezuela SuperCable 105,000 107,900 110,700 114,030
Inter 430,000 481,400 540,000 618,000
Source: Informa Telecoms & Media
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Audience shares in CME countries, 1008 and 1009 (%)

Prime Time All Day Prime Time All Day

1009 1008 1009 1008 1009 1008 1009 1008
Bulgaria Croatia
Target group: 18-49 Target group: 18-49
TV2* 1.9 27 21 2.8 Nova TV* 25.7 26.4 22.6 231
Ring TV* 0.4 0.1 0.4 0.3 HRT 1 22.8 23.6 25.3 24.2
Channel1 103 9.4 9.1 9.7 HRT 2 133 14.4 131 14.2
bTV 40.8 423 35.4 36.1 RTL 29.4 27.8 26.6 27.8
Nova TV 24.7 20.6 22 171 Others 8.8 7.8 12.4 10.7
Diemas 44 4.2 4.9 5.3 Romania
Others 17.8 20.7 26.1 28.7 Target group: 18-49 urban
Czech Republic ProTV* 20.9 20.6 175 16.1
Target group: 15-54 Acasa* 9.9 9.6 6.5 8.8
TV Nova* 463 45.9 423 117 Pro Cinema* 17 17 1.8 2.0
Nova Cinema* 1.6 0.0 17 0.0 Sport.ro* 1.4 1.0 15 15
Prima 16.5 17.0 16.0 16.6 MTV* 0.4 0.4 0.5 0.6
CT1 18.4 18.8 16.4 18.0 TVR1 3.4 41 3.0 37
CT2 4.6 5.6 5.8 7.0 TVR 2 1.2 1.4 15 1.6
Others 12.6 12.7 17.8 16.7 Antennan 12.9 1.1 12.2 9.0
Slovak Republic Antenna 3 2.0 13 2.8 1.8
Target group: 12+ Prima TV 74 6.2 5.6 5.3
Markiza* 32.7 39.1 31.5 36.7 B1TV 15 1.4 13 1.4
Jednotka 18.0 18.4 15.8 17.8 Realitatea TV 25 2.1 3.8 3.0
Dvojka 3.8 4.4 4.6 5.7 o1V 2.6 2.2 2.8 23
JOJTV 21.8 18.2 18.9 15.6 Kanal D 5.5 5.0 5.5 5.0
JOJ Plus 1.8 0.0 2.2 0.0 Others 26.7 31.9 337 37.9
TA3 1.0 1.0 17 1.5 Ukraine
Czech TV 71 8.2 77 93 Target group: 18-54
Hungarian TV 5.7 5.7 5.3 6.0 Studio 1+1* 12.8 12.7 9.6 10.9
Others 8.1 5.0 123 7.4 UT-1 11 1.4 0.9 1.5
Slovenia Inter 16.0 24.9 14.3 15.9
Target group: 18-49 ICTV 9.5 8.4 9.5 9.2
POPTV* 324 30.4 23.6 23.9 STV 8.6 76 93 8.7
Kanal A* 14.3 15.1 14.0 14.7 Novij Kanal 12.2 9.1 10.4 10.0
TV Pika 0.6 0.5 0.7 0.5 TET 23 3.0 2.1 2.8
SLO1 19.9 207 16.1 17.8 NTN 29 27 3.7 33
SLO 2 5.8 6.6 9.9 93 Tonis 0.8 07 1.0 1.1
TV3 5.9 4.6 6.9 5.5 Others 33.8 29.5 39.2 36.6
Others 211 221 28.8 283
*CME channel

Source: CME
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Liberty Global quarterly operational data, 1008 and 1009

Video subs
(o00s) Analog cable subs Digital cable subs DTH subs Total video subs

1008 1009 1008 1009 1008 1009 1008 1009
Netherlands 1,556 1,343 563 671 o) o) 2,119 2,013
Switzerland 1,258 1,198 300 359 o) o 1,557 1,557
Austria 464 351 77 197 o o 541 548
Ireland” 349 289 229 240 o o 579 529
Hungary 696 543 o 107 173 182 869 832
Romania 1,168 961 49 147 125 155 1,341 1,264
Poland 1,014 896 o 123 o o 1,014 1,019
Czech Republic 409 217 156 335 123 17 687 669
Slovakia* 263 222 6 35 30 31 299 288
Slovenia* 152 144 1 14 o) o) 153 159
Belgium 1,257 1,606 438 780 o o 1,695 2,386
Japan 661 469 1,564 2,085 o o 2,224 2,555
Chile 639 460 221 423 o o 860 883
Puerto Rico o o 85 87 o o 85 87
Australia o o 9 o 669 722 678 722
Total 9,772 8,699 3,697 5,603 1,120 1,207 14,702 15,510
*Includes MMDS subs in the analog cable figures
Additional services
(000s) Internet subs Telephony subs RGUs Customer relation

1008 1009 1008 1009 1008 1009 1008 1009
Netherlands 650 689 506 589 3,274 3,291 2,122 2,016
Switzerland 468 485 298 308 2,323 2,350 1,559 1,592
Austria 433 427 194 258 1,169 1,233 741 731
Ireland 87 1 14 35 679 675 589 550
Hungary 299 324 209 233 1,378 1,389 978 939
Romania 208 245 12 131 1,661 1,640 1,341 1,264
Poland 326 4 128 156 1,468 1,585 1,070 1,085
Czech Republic 268 328 92 136 1,047 1133 773 787
Slovakia 45 56 12 23 356 366 305 29